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WHO WE ARE

Blue Zones brings over 20 years of research, 
exploration, and solutions from the world’s 
most extraordinary cultures—the blue 
zones—where people have lived better and 
longer than anyone else on the planet. 

Partnered with and trusted by leading organizations:

To empower everyone, everywhere to 
live better, longer.

OUR PURPOSE

OUR PROMISE

More good years.
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Extra Credit

Coming August 30, 2023
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Blue Zones and its BLUE ZONES brand have attracted global 
recognition, with more than 20 billion media impressions to date.
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Bringing The Blue Zones Story to Life
S T O R I E S  A N D  E V E N T S  T H A T  I M M E R S E  A U D I E N C E S

The stories and research that have inspired 

millions to live better, longer lives.

I N - P E R S O N V I R T U A L P R E - R E C O R D E D
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Blue Zones Retreats

Fully immersive environment for participants to learn and 

eat, connect, and move like the longest-lived cultures.
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The Blue Zones Challenge App

DELIGHT

INSPIRE

EM POWER
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Blue Zones Advocate Course by Arizona State University

Blue Zones has partnered with Arizona State University to 

create the Blue Zones Advocate Course

• Learn about the blue zones regions and the Power 9 principles to 

understand their relevance to learners and their environment.

• Understand challenges related to applying the Blue Zones principles to 

one’s life.

• Understand ways to apply Blue Zones lessons to one’s Life Radius.
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C O O K I N G  C O U R S E S

Blue Zones Online Cooking Courses will launch in 2023 with partner Rouxbe

the #1 online culinary training organization

Blue Zones Cooking Course
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Blue Zones Meal Planner

91% of customers said the meal planner 

makes eating plant-based meals easier.

Why it Works

Have groceries delivered 

in select areas

Receive nutrition info & 

tips for longevity

Get support from caring 

food coaches

Enjoy Blue Zones® 

inspired recipes

Stay organized with smart 

plans and grocery lists

S i l v e r m a r k  P a r t n e r s

CONFIDENTIAL

BRAND OPPORTUNITY: BLUE ZONES KITCHEN

BLUE ZONES KITCHEN FROZEN ENTRÉE LAUNCH LINEUP

14

RETAILERS LOVE THE PRODUCT – 600+ STORES NATIONWIDE FIRST QTR. LAUNCH

Delivering on people’s needs and desires of convenient, healthy nutrition that tastes delicious 
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S i l v e r m a r k  P a r t n e r s
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BRAND OPPORTUNITY: BLUE ZONES KITCHEN

BLUE ZONES KITCHEN SKU’S EXPANSION
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Vegetables>> Savory Breakfast Whole Grains & Nuts >> Oatmeal

IN
TR

O

Fruit Smoothies >> Bowls

Blue Zones Kitchen product expansion creates the inventory and variety to support Eat Wise Food as Medicine Solution 
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Blue Zones Center at The Legacy Tower
A T  M I A M I  W O R L D C E N T E R

First-of-its-kind Well-Being Center and 

Integrated Lifestyle Medicine Center

Well-Being Retreats and Programming

Travel Experiences
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Confidential and Proprietary 17Confidential and Proprietary 17

Proven economic model to pay for the 
program, covered by insurance and 

economically rewarding to physicians

Economic Model

Certification
Created the training and 
support for physicians to 

practice in a lifestyle approach

A Movement
Captured the public’s awareness 

and sparked their interest

S i l v e r m a r k  P a r t n e r s

CONFIDENTIAL

BRAND MOMENTUM

THE BLUE ZONES BRAND WILL CONTINUE TO BE PROPELLED BY A SERIES OF 
SIGNIFICANT EVENTS

18

The Blue Zones media halo for each new release broadens awareness and garners millions of impressions 

Launched
August 29, 2023…

A beautifully illustrated and 
informative guide to the blue 
zones – the places on Earth 

where people live the longest – 
along with the reveal of a new 

blue zones region

Started Streaming 
August 30, 2023…

Travel around the 
world with author 
Dan Buettner to 

discover five 
unique 

communities 
where people live 

extraordinarily 
long and vibrant 

lives

SPECIAL EDITION

OF NATIONAL GEOGRAPHIC

on checkout stands across the 
country from 2024 - 2026

FIRST BLUE ZONES 
DOCUMENTARY

four-part series which began 
streaming on Netflix beginning 

August 30, 2023 

THREE NEW 

BLUE ZONES BOOKS

by founder Dan Buettner, 
releasing across 2023-2025

POSSIBLE SECOND BLUE ZONES 
DOCUMENTARY

Streaming projected late 2025
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BOARD OF ADVISORS

Luigi Ferrucci MD, PhD
• Director, Baltimore Longitudinal Study of Aging

Jack Guralnik MD, PhD
• Chief – Epidemiology and Demography 

Section, National Institute on Aging

Robert L. Kane, MD
•Minnesota Chair in Long-Term Care and Aging, 

University of Minnesota Public Health

BOARD OF ADVISORS

S. Jay Olshansky, PhD
• Professor, School of Public Health, University of 

Illinois at Chicago

Thomas Perls MD, PhD
•Director of New England Centenarian Study, 

Associate Professor, Boston University

Margaret Artz, PhD
• Assistant Professor, Department of Experimental 

and Clinical Pharmacology, University of Minnesota
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Grasland C., 2003, The 
Hypercarte Project
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Okinawa’s Longevity Profile

• Longest disability-free life 
expectancy in the world

• Live seven good years longer than 
average Americans

• Five times as many centenarians

• One fifth the rate of breast and 
colon cancer

• One sixth the rate of cardiovascular 
disease
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Adventists
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Men Women
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THE BEST THING ABOUT BEING 104?
            “There’s no peer pressure.”
 -Marge Jetton
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Move Naturally

Right Outlook

Eat Wisely
•Wine @ 5

•Plant Slant

•80% Rule

Connect

The Power 9
Secrets to Living Life Longer, Better

•Loved Ones First

•Belong

•Right Tribe

•Downshift

•Purpose Now
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American well-being is at a tipping point

Mental health awareness

Stressed-out workforce

Lifestyle-related diseases

COVID-19 pandemic

The coming “silver tsunami”

DEM AND FOR 

INNOVATIVE

WELL-BEING 

SOLUTIONS
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The average American celebrates just

one healthy birthday after the age of 65

TRAGIC STATISTIC
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“Led by Its Youth, U.S. Sinks 
in World Happiness Report”

“The world happiness report shows a 
generational divide in well-being in the U.S.”

“US falls out of world’s top 20 happiest 
countries list for the first time ever.”

“The young are now 
most unhappy people 
in the United States”

“U.S..... first time it has ranked so 
poorly since the World Happiness 
Report was created in 2012.”

“Happiness has 
dropped so sharply 
among the young in 
North America that 
young people there 
are now less happy 

than the old.”
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The U.S. Health 
Disadvantage

This disadvantage exists even though 
the United States spends more on 
healthcare than any other country, and 
this spending gap has widened over 
time (Figure 1).

93

THE HEALTH GAP BETWEEN THE U.S. AND OTHER 
WEALTHY NATIONS
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“80% reduction in coronary mortality in middle-aged men.”
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Silvermark Partners

CONFIDENTIAL

BLUE ZONES HAS DEPLOYED TO 8.5M+ LIVES IN OVER 90 COMMUNITY PROJECTS 
ACROSS 17 STATES OVER THE COURSE OF 13 YEARS TO IMPROVE HEALTH AND WELL-
BEING

BLUE ZONES TRANSFORMATIONS

106

• Community Transformation
• Worksite / Campus Transformation
• In Development
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“...the results are stunning”

“In an age when poor health seems so intractable, you’ve taken 
this community from a place of resignation to a place of hope.”

— Vivek Murthy, M.D., U.S. Surgeon General, July 2016
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20-Year Trend of High Prevalence of 
Zero Coronary Calcium in the Beach 

Cities of California:  A Blue Zone?

Emerging Proof

Results: Among 39,401 participants (mean age, 58.1 
years; 36% women), 13,374 (34%) had zero CAC. The 
prevalence of CAC=0 was significantly higher in Beach 
Cities compared to the rest of California (p < 0.001). 
Across the study period, the prevalence of cardiac risk 
factors including obesity, smoking, diabetes and 
hypertension remain significantly lower in Beach Cities. 

Conclusions: This study, shows for the first time, that 
higher prevalence of zero CAC in Beach Cities of 
California, adds validity to excellent prognosis and 
longevity in these areas. 
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Measurable Results

Small Community

Albert Lea, Minnesota

10 Years

• 49% decrease in medical 

claims cost for city workers.

• 2.9 years added to life spans 

within one year of 

participating in the Blue 

Zones Project.

• 48% increase in tourism 

since 2012.

• Jump to 34th place in 

Minnesota County Health 

Rankings (previously 68 out 

of 87 counties)

Mid-Size Community

Beach Cities, California

7 Years

• 55% drop in childhood 

obesity rates at Redondo 

Beach K-5 schools.

• 15% drop in 

overweight/obese adults.

• 10% increase in exercise.

• 17% drop in smoking.

• 12% rise in Life Evaluation.

• $72M in medical cost and 

lost productivity savings.

Large Community

Fort Worth, Texas

5 Years

• 31% decrease in smoking, 

reducing smoking rate to 

13.5%

• Sixteen-point increase in 

residents who exercise at 

least 30 minutes three or 

more days of the week, now 

at 62%.

• 90,000 residents and 500 

organizations engaged.

Large Employer

NCH Healthcare System

3 Years

• A 4.9 point jump in overall 

well-being among employees.

• 54% decrease in healthcare 

expenditures over six years.

• $27 million reduction in 

self-insured medical claims.

• Nearly 60% of all employees 

pledged participation. 

• 40% decline in lost work 

days due to injury.

$40M 
Follow-On Grants

55%
Drop in Child 

Obesity

$20B 
Lifetime Reduced 

Smoking Value

$27M
Medical Claims 

Redux

> 5% Sustained Improvement in Well-Being

110
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The Official Well-Being Metric

✓ U.S. WBI: >3M Surveys Since 2008 (Statistically representative of the U.S. Population)

✓ Global WBI: >500K Surveys Across 150 Countries

✓ U.S. Panel: ~20K Respondents Tracked Longitudinally

✓ Well-Being 5 – Real Age: >2000 Applied Workplaces

Purpose Social Financial Community Physical

2008 20202012 2013

Golden Thread Metric – Global, Country, State, Region, Community, Organization, Family and Individual

Regions (Sampling) Individuals (Census) Global (Sampling)
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Well-Being Value Translated

112

1 Point Sustained Increase in Well-Being

=

1 % Reduction Total HC Cost

2% Reduction Hospital/ER Admission

0.6% Reduction in Lost Productivity

10 Point Sustained Increase in Well-Being

=

9% Decrease in Disease Incidence Next Year

1000 HighLow Low-Mid Mid Mid-Hi
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Purpose Financial PhysicalSocial Community

Relationship: Well-Being Elements to 
Outcomes

Population-Average Contribution 

In an average population, the different elements of well-being have 

varying contribution towards outcomes of organizational & 

community value and cost.

N = 12,035. Multivariate regression models included age and gender. Outcomes are self-reported.
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Improving Well-Being Improves Outcomes

Health Outcomes:
Healthcare Utilization

Hospital Admissions

Hospital Readmissions

Disease Burden

Mental Health Outcomes: 
Clinical Depression

Daily Emotions

Resilience

Adaptability

Community Outcomes:
Crime Rates

High School Graduation Rates

Teen Pregnancy Rates

Motor Vehicle Deaths

Business Outcomes:
Performance

Unplanned Absence

Turnover

Safety

Purpose

Social

Financial

Community

Physical

IM
P

R
O

V
E

M
E

N
T

113

114



57

Organizational Values

How we accelerate the good work an organization is already doing

Improved Well-Being Drives Higher Productivity and Reduced Costs

Develop Well-
Being Leaders

Cultivate Social 
Networks

Foster Purpose
Transform 

Environment

Optimize 
Worksite 

Community

Optimize 
Policies & 
Benefits

Enhance Well-
Being 

Programming

Core Investments to Improve Well-Being

People Places Policy

Organizational Values

Integrated Engagement Marketing Strategy

Value 
Prop

How 

What 

Why 

Blue Zones Workplace Framework

|   2019   |   PAGE

Blue Zones Workplace 
— Creating Your 
Blueprint

Leadership

Are leaders modeling and supporting 
health and wellness behaviors that 
influence the environment at the 
workplace?

Like all change management, to be successful 
programs need to be supported and led by senior 
leaders.

116

Leadership
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Blue Zones Workplace 
— Creating Your 
Blueprint

Purpose

Does the organization have a purpose 
that the employees connect with? Does 
it support employees to identify and 
pursue their own purpose inside and 
outside of the workplace?

Those who live with a strong sense of purpose 
live 7 years longer than those who don’t.

117

Purpose
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Blue Zones Workplace 
— Creating Your 
Blueprint

Social Environment & Employee 
Engagement

Does your organization support social 
connections, events and support health 
and wellness to break down 
department barriers?

Having a best friend at work is one of the 
strongest indicators of low employee turnover.

118

Social 

Environment & 

Employee 

Engagement
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Blue Zones Workplace 
— Creating Your 
Blueprint

Built Environment & Surroundings

Does your workplace promote healthy 
practices and empower employees to 
make healthy choices through the 
physical layout, workplace setting and 
surrounding environment.

People mindlessly make over 200 health 
decisions daily. Blue Zones makes the healthy 
choice the easy choice. 

119

Built 

Environment & 

Surroundings
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Blue Zones Workplace 
— Creating Your 
Blueprint

Policies & Benefits

Do your benefits and policies support 
health and wellness of your 
organization?

Employers that support employee well-being 
attract and retain the brightest and best talent. For 
every dollar spent on employee wellness, there is 
$5.18 return on claims and costs and increased 
productivity.

120

Policies & 

Benefits

119

120
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NCH HEALTHCARE SYSTEM

Case Study

• Engage leadership in well-being training. 

• Host an all-company kick-off meeting to introduce Blue Zones Projects.

• Provide Blue Zones Project prompts and messaging on campuses.

• Offer purpose workshops and tie to volunteer opportunities.

• Work with Sodexo to nudge healthier food choices.

• Schedule regular produce markets on campuses.

• Create walking paths.

• Launch Moais.

• Provide education to enhance ergonomic environment.

• Review & upgrade policies and services to employees that emphasize 

health and well-being. 

Specific Actions Taken by the NCH  to 
Achieve a Certified Blue Zones Worksite

121
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Optimize Physical Environment

Added BZ Inspired menu items

Added grab ‘n’ go plant-based choices

Product placement intended to nudge

Replaced deep fryers with air fryers

Produce Markets & Organic Garden

Removed sugar-sweetened drinks  from cafeterias & vending

A C T I O N S  T O  I M P R O V E  F O O D  E N V I R O N M E N T

220% increase in water sales

39% increase in plant-based meals sales

72% increase in vegetables sales

34% decrease in sales of fried foods

25% positive change in nutrition score 

Approximately 500 pounds of sugar not sold/consumed 
monthly

R E S U L T E D  I N

NCH BLUE ZONE APPROVED 
RESTAURANT CAFÉ CHANGES

• Removal of Deep Fat Fryers Deep fryers were 

replaced with air fryers in May 2018 

• Single Beverage Vendor Contract NCH moved 

away from single beverage vendor contract to allow 

more options for water and remove sodas with 

artificial sweeteners  

• Blue Zone Patient Menu Enhanced Sodexo 

launched Blue Zone Approved patient menu in 

August 2018

• Healthy Sodexo sales within the cafeterias 

continue to rise 

Healthy Food Offerings

Increase in Sales NCH Wave Café NCH Tree Top Cafe

Water 219% 221%

BZ Value Meal 53% 25%

Veggie Sales 63% 65%

Veggie Burger 158% 92%
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Optimize Physical Environment

Optimizing Moving Naturally

Walking Paths Enhanced
Moais Created
Walking Maps
Offered Challenges

Ergonomic Training

Purchase of Sara Lift Chairs

Offered a Kaia Digital Therapy Pain Mgt. Program

Tobacco Policy

A C T I O N S  T O  I M P R O V E  E N V I R O N M E N T

4.8% increase in NCH physical well-being score

6.8% increase in employees who exercise 30 min./d, 3x/ week

Improved Biometrics

Healthy HbA1C
Reduction in high BP
Improvement in LDL
Decrease in high risk BMI

Drop in percentage of smokers from 2.8 to 0.2 

R E S U L T E D  I N

8%
Improvement in healthy blood pressure

17%
Improvement in healthy HDL cholesterol

7%
Reduction in high-risk triglycerides

2018 CHIP Cohort Results

2014 68%
Body Mass Index

52%
Blood Pressure

43%
Hemoglobin A1C

39%
Cholesterol

2015 69%
Body Mass Index

48%
Body Mass Index

43%
Hemoglobin A1C

39%
Cholesterol

2016 70%
Body Mass Index

49%
Body Mass Index

37%
Waist Circumference

37%
Cholesterol

2017 70%
Body Mass Index

52%
Body Mass Index

36%
Waist 

Circumference

34%
HDL Cholesterol

2017 70%
Body Mass Index

43%
Body Mass Index

36%
Waist 

Circumference

53%
HDL Cholesterol
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Optimize & Engage Social Connections

Increased volunteer opportunities

Added social events outside of work 

Started a Leadership Listens forum 

Created walking & potluck Moais

A C T I O N s

4.8% NCH social well-being score

7.1% increase in number of employees who have someone who 
encourages them to be healthy 

More than 4200 employee volunteer hours logged

Approximately 53% joined Moais

R E S U L T E D  I N

Scores improved in 
nearly every 
category with 
overall well-being 
jumping nearly 
five points from 
68.9 to 73.8 on a 
scale of 0 to 100.

Positive Changes                    in 
Every Area of Well-Being

0

10

20

30

40

50

60

70

80

Overall Purpose Social Financial Physical Community

2015 2016 2017 2018
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Positive Changes to the Bottom Line

54% 0% 40% 

decrease in healthcare 

expenditures, resulting in $27 

million in savings  over a six-year 

period

increase in employee health 

insurance premiums during 

a four-year period

drop in number of work days lost 

related to any/ all types of injuries 

from fiscal year 2015 to 2016 

(381 days to 226 days)
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Blue Zones Aims and Competencies

Something to Do

Something to Look Forward To

Someone to Love

Someway to Give Back

Purpose

Hope

Connection

Volunteerism

Assuring People Have By Creating More

130
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Contact: Danny@BlueZones.com

Dan Buettner, Jr.
EVP & Chief Development Officer
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